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CBIA’s Mission
 Serve as an advocate for the general business and  

industry community in Connecticut

 Promote a state business climate that is globally  
competitive and encourages business expansions,  
startups, and relocations in Connecticut

 encourage communication and cooperation among  
business and industry, government, other private- 
sector institutions, and the general public on important  
economic and social issues

 Provide a wide range of products and services that  

benefit member companies

CBIA



Chair & President’s Report

The past 12 months proved to be a seminal time for 
CBIA. We announced a leadership change; we began a 
major organization-wide rebranding effort (sidebar); 
our nationally acclaimed Health Connections program 
crafted new ACA-compliant benefit plans that meet 

the needs of our members and their employees; we added a 
new insurance partner; and we built a broad coalition of busi-
ness, professional, and community organizations that launched 
the CT20x17 campaign in March.  

One of the most ambitious advocacy initiatives we’ve ever under-
taken, CT20x17 is a multiyear campaign to move Connecticut into 
the top 20 states for business across a range of national busi-
ness climate rankings by 2017. 

That won’t be an easy task. Although Connecticut is home to 
world-class companies and one of the most productive workforces 
in the world, our state has not fared well in many national studies 
that rank states’ business climates and economic competitiveness. 
In CNBC’s 2014 America’s Top States for Business index, for exam-
ple, Connecticut places 46th, largely due to a flagging economy 
and a high cost of doing business. Similarly, Chief Executive maga-
zine’s 2014 Best & Worst States for Business survey of more than 
500 CEOs puts Connecticut at 44th.

Why are business climate rankings important?

To begin with, the perception of Connecticut as a difficult place to 
do business (whether deserved or not) as determined by national 
rankings discourages new investment in our state and makes 
keeping companies that are already located here even more chal-
lenging. Moreover, a competitive business climate doesn’t just help 
businesses thrive; it’s essential for a vibrant economy, job growth, 
and sustaining a high quality of life—factors that impact every 
community, every neighborhood, and every family in Connecticut.

CT20x17 is being built on a framework of innovative policy  
recommendations that address state fiscal policy, business costs 
and regulations, workforce development, and transportation 
infrastructure—all areas that are vital to our state’s economic 
success.

We are pleased to report that in its early stages, the campaign 
has been very well-received by a broad cross-section of 
Connecticut residents, including business and community lead-
ers, the general public, government officials—and many of the 
candidates whose political fate will be decided in just a few days 
after the release of this report. 

That’s good news, because after the election our newly elected 
governor and state legislators will be in a strong position to set 
a course for Connecticut’s economic future, especially since the 
biennial budget will be established in 2015. 

During the 2015 General Assembly session, which runs from  
Jan. 7 through June 3, lawmakers and the administration will 
spend much of their time crafting a new biennial state budget. 
In the process, they’ll have an opportunity to incorporate recom-
mendations from a panel commissioned by the legislature last 
spring to study ways to make Connecticut’s tax policies and 
administration more competitive in a 21st century economy.  

CT20x17 is designed to help ensure that policymakers approach 
those tasks in a way that not only moves Connecticut up in 
national business climate rankings but also gets our state’s 
economy moving in the right direction. In the months ahead, 
you’ll be hearing much more about the campaign, and we hope 
you’ll become an active participant. This year’s CT20x17 activities 
are outlined on Page 10.

As CBIA works to raise awareness of the urgent need for improv-
ing Connecticut’s economic competitiveness, we’re also ramping 
up our efforts to offer essential products and services to our 
members, all with the outstanding personal customer service 
that has been our hallmark for decades.

2014 CBIA Executive Committee
Left to right: James P. Torgerson, Chair; John R. Rathgeber, President & CEO; Donna R. Galluzzo, Vice Chair; Robert S. Sobolewski, Vice Chair;  
Donald R. Droppo, Jr., Immediate Past Chair; Louis J. Auletta, Jr.; John R. Ciulla; Nancy M. Davis; Christian L. DiPentima; Mary Kay Fenton;  
Charles V. Firlotte; Frank P. Longobardi; Craig L. Sylvester
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CBIA Health Connections, our private health insurance exchange for small 
businesses, grew significantly in 2014 with the addition of new employee 
benefit plans and Harvard Pilgrim Health Care, giving our members a 
wider range of choices for meeting their employees’ needs and control-
ling costs.  

Not only is our exchange growing and meeting the benefit needs of our 
smaller members, but we have become the go-to source for employers 
of all sizes to understand their compliance obligations under the 
Affordable Care Act.

In addition, we continue to offer numerous free and discounted products 
and services, available exclusively to CBIA members. They include our 
very popular free telephone consulting services to answer your questions 
about labor and employment laws, wage and hour issues, taxes, environ-
mental regulations, the economy, and much more.

As of Jan. 1, 2015, all of CBIA’s activities will take place under the leader-
ship of Joe Brennan, selected by our board of directors earlier this year to 
replace John Rathgeber, who will be retiring as the association’s president 
and CEO after 37 years with CBIA. 

We’re confident that all of you who have had the pleasure of working 
with Joe during his tenure at CBIA—most recently as our senior vice 
president of public policy—will agree that he is an outstanding choice to 
lead CBIA’s future efforts to make Connecticut a better place for busi-
nesses to invest, grow, and create a brighter future for the people of our 
state.  

Sincerely,  
 
 
 

James P. Torgerson  John R. Rathgeber  
Chair President & CEO

To Better Serve You
Like our member companies, CBIA is committed to continuous 

improvement. This year, we accelerated that process by initiating an 

ambitious, multiyear project to build a strong foundation for the 

future, better aligning the association with our business and policy 

goals while uncovering a fresh vision, new ideas, and positioning 

CBIA as the essential membership organization for all Connecticut 

Businesses. 

The project’s goals include increasing CBIA’s value to the business 

community across all organizational functions; developing a consis-

tent, cohesive brand identity; enhancing member loyalty; attracting 

and retaining members; and supporting the association’s priorities 

and goals as outlined in our Three-Year Business Plan and Three-

Year Public Policy Strategy.
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government 
affairs

9
registered staff  
lobbyists 

30
positive bills  
enacted

7,013
hours spent lobbying  

101
bills on which staff  
lobbyists testified 

In an election year and with a state budget mainly in place, 
the 2014 General Assembly took steps toward improving 
Connecticut’s economic competitiveness but lacked the 
urgency needed to address many of the barriers to growing 

the state’s economy.  

Some modest changes—including the passage of bills to  
hold down workers’ compensation costs, provide support for 
manufacturers, and bolster the state’s aerospace industry— 
were encouraging. Yet, much attention also was given to other  
proposals that would make it more challenging to do business 
here. And early in the year it became clear that the state’s  
fiscal condition remains tenuous. 

With the active participation of our members, we worked to  
promote positive measures and defeat or modify harmful ones, 
and we highlighted the need to make Connecticut a more  
attractive place for job creation and business investment. That 
work continues through our legislative efforts and the CT20x17 
campaign, a multiyear initiative to move Connecticut into the  
top 20 states for business by 2017 as measured by national  
business climate rankings (see Page 10).     

CBIA president and CEO  
John Rathgeber fields questions  

from Associated Press reporter 
Stephen Singer following  

Gov. Malloy’s State of the State 
address at the Capitol.
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72
harmful bills  
defeated

80
public hearings  
attended 

25
government regulations  
and administrative policies 
worked on by staff

100
business groups  
joined CBIA-led  
coalitions

CBIA publicized the CT20x17 campaign and the 
urgent need to improve Connecticut’s economic 
competitiveness with billboards along interstate 
highways in Hartford, New Haven, and Fairfield 
counties.
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Fiscal Policy
Faced with a sharp decline in state 
revenues and a newly projected deficit 
for FY 2015, lawmakers relied on familiar 
fixes to revise and balance the budget. 
At the Capitol and among the general 
public, CBIA continued to raise aware-
ness for responsible fiscal policy to 
eliminate such crises, improve the 
effectiveness of state government, and 
instill greater business confidence in 
the state.

We have long championed the need 
for a simpler, fairer, more strategic 
state tax policy. With the encourage-
ment of CBIA, lawmakers this year 
voted to conduct a comprehensive 
study of Connecticut’s local and state 
tax structures—a step competitor 
states, including New York, have taken 
to boost economic development. 

CBIA’s Tax Committee played an instru-
mental role in the adoption of several 
other tax changes that will benefit 

small and family-owned businesses  
and manufacturers in the state. 

Illustrating tax policy at work for a  
more competitive Connecticut was the 
approval this year of the Aerospace 
Reinvestment Act, which will solidify 
Connecticut’s position as a leader in 
aerospace research, development, and 
manufacturing. In another positive 
move, the Manufacturers Reinvestment 
Act was improved to permit more  
manufacturers to use this funding 
mechanism. 

Healthcare  
& Labor
Much of the business community’s 
focus this year was on the implemen-
tation of federal healthcare reform 
and the continuing uncertainty over 
costs. Most bills in the state legisla-
ture that would have increased 
healthcare costs in Connecticut were 

government 
affairs 
(continued)
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consumer concerns and a continuing 
debate over Connecticut’s role in 
hydraulic fracturing (fracking). Our 
leadership was important in ensuring 
moderation on both issues, and legis-
lation ultimately adopted will have no 
adverse impact on our economy.

Transportation
One of Connecticut’s critical challenges 
is our aging transportation infrastruc-
ture. While the state’s poor fiscal 
health again prevented the legislature 
from making significant investments  
to address the problem, lawmakers  
did approve the state Department of 
Transportation’s five-year plan for  
strategic infrastructure improvements. 
Another plus was the creation of a 
statewide port authority to facilitate 
the development of Connecticut’s  
seaports, widen the flow of commerce, 
and make the state more economically 
competitive.

our weakest competitive links, and 
many of these proposals would 
increase those costs. CBIA continues  
to work on these issues with the  
aim of improving, moderating, or 
defeating them.  

Energy & 
Environment
CBIA was instrumental in helping find 
common political ground among many 
interests for making Connecticut a 
more attractive location for business-
es to revitalize contaminated and 
often abandoned properties known as 
brownfields. We also worked closely 
with policymakers on legislation to 
develop a statewide water plan that 
hopefully will simplify government 
oversight and create a clear and  
efficient mechanism for balancing 
environmental and economic goals.

Attention on energy issues this year 
was focused mainly on residential 

defeated with the significant involve-
ment of CBIA members and allies. 
However, lawmakers pushed through 
a new tax on employers to pay for a 
state healthcare initiative—the State 
Innovation Model (SIM). 

The state’s slow economic recovery, 
along with the input of hundreds of CBIA 
members, helped to defeat numerous 
proposals that would have made it more 
difficult to run a successful business in 
Connecticut. But those factors were also 
critical to the adoption of a measure 
that should bolster efforts to control 
workers’ compensation costs.

Although the business community was 
able to stop most harmful measures, 
the fact that they were proposed at all 
hurts Connecticut’s image as a place 
for private sector investment. Instead, 
lawmakers created several task forces 
ostensibly to study—but in reality to 
develop legislation for—some poten-
tially harmful measures. The cost of 
doing business in Connecticut is one of 



8

engaging  
our members 
& the Public

Over the past year, CBIA provided numerous 
opportunities for our members and the 
general public to learn about business- 
critical issues and get involved in the policy-

making process. Opportunities included our weekly 
Government Affairs Report, monthly CBIA News  
magazine, and digital communications. In addition, 
we continually encourage our members to interact 
with their elected officials by inviting legislators to 
visit member companies, meet with employees, tour 
facilities, and learn more about the competitive pres-
sures facing Connecticut businesses.

674,020 
cbia.com visits 

70 
Government Affairs Reports 
and legislative updates/ 
alerts sent

133,414 
gov.cbia.com visits (55,292  
during the General Assembly  
session)
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10,505 
emails sent by members and the public 
to state legislators via our online 
advocacy tool

11
CBIA News  
magazines  
published

300+ 
businesspeople at the  
State Capitol for  
Connecticut Business Day 

6,600
emails sent/calls made  
by CBIA staff mobilizing  
members around key  
legislation
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175+
members featured on CBIA’s social  
media platforms 

50+
new-member orientation 
meetings held

40+
meetings held in partnership with 
various state agencies to inform  
CBIA members about state  
business-assistance programs

Improving Economic Competitiveness: 
CT20x17 
Our outreach to members and the public in 2014 was highlighted by the March 
launch of the CT20x17 campaign, a multiyear initiative to move Connecticut into the 
top 20 states for business by 2017 across a range of national business climate 
rankings. While acknowledging Connecticut’s strengths, many of those rankings 
have given the state low scores in business costs, infrastructure, fiscal strength, 
and business-friendliness. 

Using such annual rankings as CNBC’s America’s Top States for Business as bench-
marks will allow the campaign to measure Connecticut's progress and provide  
context for talking with policymakers about whether proposed legislation would 
move us in the right direction.

Key CT20x17 campaign activities in 2014: 
• We recruited more than 100 business and professional organizations to sign on 

as CT20x17 campaign partners. 

• CBIA and our partners formed a steering committee made up of business and 
community leaders to help guide CT20x17 activities, gain exposure for the  
campaign, and develop solutions to Connecticut’s economic and fiscal problems 
to help achieve campaign goals. 

• CBIA staff conducted discussions introducing the campaign to CBIA members and 
stakeholders across a range of municipalities, industry groups, and community 
organizations. 

• CBIA staff conducted 15 CT20x17 legislative wrap-up meetings across the state 
summarizing business-critical legislation from the 2014 General Assembly.

• We distributed more than 2,500 CT20x17 banners, posters, lawn signs, and tool-
kits statewide to companies wanting to show support for the campaign.
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“National rankings 

are critical. Outsiders 

view them as  

accurate. I've heard 

directly from site finders, people who 

identify optimal places to locate businesses. 

They can't make the case for companies  

to move here if the numbers aren't in a 

positive place. So rankings are extremely 

important.”

Tony Rescigno
President, Greater New Haven Chamber of 

Commerce

“If Connecticut starts 

to be recognized as 

the place to be— 

a top 20 state for 

business by 2017—the natural  

progression is that more businesses, 

including manufacturers, would come to 

Connecticut. With more opportunities in 

manufacturing, graduating students would 

feel very confident that they can pursue a 

career in manufacturing and be rewarded 

with well-paying jobs.”

Eddy Rodriguez
President, Penmar Industries in Stamford 



Business Coalitions
It’s vital that Connecticut’s business community remain 
united on the issues most significant to employers and 
the state’s economic competitiveness. In recent years, 
however, proponents of legislation that would add costs 
and burdens to businesses have succeeded, in certain 
cases, by dividing the interests of employers in the state. 

In response, CBIA helped identify areas of common inter-
est to the business community, promote beneficial policy 
changes, and stop efforts that would harm the state’s 
economy and jobs. We met in early December with leaders 
of state chambers of commerce and other business 
groups to begin the process and followed up with the  
formation of several issue-specific coalitions in January. 
Issues included labor and employment, fiscal responsibility, 
workers’ compensation, environmental permitting, manu-
facturing, healthcare, and transportation. 

Connecticut Business Day 2014
On March 5, more than 300 business leaders from 
throughout the state met at the Legislative Office Building 
in Hartford for Connecticut Business Day 2014. Presented 
by CBIA and the Connecticut Association of Chamber of 
Commerce Executives, Business Day featured a keynote 
address by Gov. Malloy (left) and a panel discussion on 
improving Connecticut’s economic competitiveness (facing 
page, top left) with Senate President Pro Tem Donald 
Williams (D-Brooklyn), Senate Minority Leader John 
McKinney (R-Fairfield), House Majority Leader Joe 
Aresimowicz (D-Berlin), and House Republican Leader Larry 
Cafero (R-Norwalk). 

In addition, CBIA President and CEO John Rathgeber and 
Greater New Haven Chamber of Commerce President Tony 
Rescigno used the Business Day forum to officially kick off 
the CT20x17 campaign.

The event concluded with business leaders breaking into 
discussion groups to talk about state spending and taxes, 
regulatory reform, and labor and healthcare issues.

12
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#MoveCTUp
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Digital Outreach

Government Affairs Site
CBIA’s Government Affairs website (gov.cbia.com) hosted 
133,414 visits over the year, including 55,292 visitors  
during the 2014 Connecticut General Assembly session. 
The top five features of the site, based on usage:

1. Find State Legislators

2. U.S. Congress Members

3. Latest News

4. Search

5. Bill Tracker

Email Outreach
Our lobbying and public affairs staff keep members, 
membership councils and task forces, and affiliated  
business associations informed on key developments  
at the State Capitol through email advisories and alerts. 
Advisories provide advance information on developing 
issues; alerts also inform and engage members  
in contacting legislators prior to committee or floor votes 
and at other critical times.

Social Media
175 members were featured on CBIA’s social media  
platforms: 

Facebook; (facebook.com/cbiafb)

LinkedIn (linkedin.com/company/cbia)

Twitter (twitter.com/cbia)

YouTube (youtube.com/cbiavideos)

Flickr (flickr.com/photos/cbia)

• CBIA’s blogs covering manufacturing, small  
business, and green business. 
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Member Councils & Committees

CBIA’s member councils and com-
mittees continue to grow their  
reputation as the go-to groups for 
keeping companies ahead of the 

curve on a host of business-critical policy 
issues. Equally important, as crucial policies 
are being developed, council and committee 
members provide valuable input, not only to 
CBIA staff but to legislators, the governor, 
and leadership at state agencies. 

This year, we worked to rebuild, reenergize, 
and recruit new members for several of 
these groups. The Workers’ Compensation 
Council, for example, has grown dramatically 
with the increase in number and importance 
of related legislative proposals and our out-
reach to affected employers.

Learn more about participating in CBIA’s 
councils and committees at gov.cbia.com/ 
get_involved/councils.

Bioscience Growth Council 
Our newest council consists of representatives 
from CBIA member companies with biotech, 
pharmaceutical, and bioscience-related inter-
ests. It was organized to better address the 
issues affecting this growing sector, especially 
the importance of strong intellectual property  
protection and the industry’s uniquely high  
R&D costs. Working with CBIA staff, the council 
communicates to policymakers strategies to  
fuel industry job growth and timely introduc-
tion of new medicines, medical devices, and 
products developed and/or manufactured with 
the aid of bioscience. The council meets  
regularly and interacts with the Connecticut 
General Assembly’s Life Sciences Caucus and 
Connecticut’s Congressional delegation.  

Business Law & Liability 
Council
This group of attorneys identifies and pro-
vides input on legislative actions and judicial 
matters affecting business liability and cor-
porate governance, meets with legislators, 
provides input for amicus briefs, and testi-
fies at public hearings to further CBIA’s 
agenda. Among their many activities this 
year, members met with the chief justice of 
the Connecticut Supreme Court to review 
court policies and procedures.

Environmental Policies Council
Chaired by Gary Jackson, manager of regu-
latory and environmental compliance for 
Ahlstrom Corporation in Windsor Locks, the 
EPC includes the top environmental and 
energy professionals in Connecticut, giving 
our members unmatched opportunities to 
learn from one another and collectively 
impact Connecticut’s regulatory climate. 

For example, this year the council took a  
significant step in redirecting DEEP’s spill 
reporting and cleanup transformation efforts 
toward the use of science-based regulations.

Government Affairs Council
With participants from nearly 60 Connecticut 
companies, CBIA’s Government Affairs Council 
helped state lawmakers understand the  
business and economic implications of  
numerous bills. In particular, council members 
met with legislators to explain how tax and 
labor proposals that increase business costs 
have a real impact on companies’ ability  
to compete—and on their decisions about  
whether to stay in Connecticut.
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Health Affairs Council
This group includes health benefits experts 
from Connecticut companies interested in 
healthcare affordability and availability. This 
year, members helped one another understand 
and comply with their obligations under the 
Affordable Care Act and stay up to date on 
healthcare policy changes and trends. The 
council also focused on state policies impact-
ing the cost of healthcare and provided feed-
back to the state Office of the Healthcare 
Advocate regarding policies included in the 
State Innovation Model (SIM) initiative.

Labor & Employment Law 
Council
Comprised of attorneys and senior human 
resources managers, the Labor & Employment 
Law Council helped develop CBIA’s 2014 
Government Affairs Agenda, provided analysis  
of legislative and regulatory proposals, and  
communicated with legislators on priority issues. 
Council members also shared expertise on labor 
and employment matters with policymakers, 
explaining the business impact of proposed 
actions, and met with the head of Connecticut’s 
Commission on Human Rights and Opportunities 
to identify ways the CCHRO and the business 
community can work more effectively together.

Legal Affairs Council
Our Legal Affairs Council challenges court and 
government administrative rulings that could 
affect the business community. It regularly files 
amicus (friend of the court) briefs supporting  
its positions. The council is composed of general 
counsel from member companies with an  

interest in identifying federal and state litiga-
tion that could have an impact on the state’s 
business climate.

Three of the cases the council identified for 
amicus involvement this year centered on  
disputes over workers’ compensation medical 
charges (Pomerantz, Drayton & Stabnick),  
the extent of the Department of Energy and 
Environmental Protection’s authority concern-
ing the regulation of water diversions (Halloran 
& Sage), and whether the Connecticut Fair 
Employment Practices Act supports a cause of 
action for individuals who are perceived to 
have a physical disability but do not actually 
have one (Jackson Lewis). 

Manufacturers Advisory Council
Led by council chair Richard Wheeler, president 
of Capewell Components Company, the  
council’s activities this year included a visit to 
Middletown’s Pegasus Manufacturing to learn 
about the company’s lean initiative, and a trip 
to Stanley Black & Decker, where members 
attended a presentation on the firm’s use of 
additive manufacturing and toured its New 
Britain tape rule facility.  

The Council also heard updates from CBIA 
staff on workforce training issues, the 
Affordable Care Act, business-critical legislative 
issues for 2014, and the CT20x17 campaign 
(see Page 10).

In January, the council and the Small Business 
Advisory Council (see below) held a joint 
meeting with Speaker of the House J. 
Brendan Sharkey (D-Hamden) to discuss his 
legislative agenda. The councils discussed  
a range of issues, including taxes, economic 
assistance programs, streamlining the 
Department of Energy and Environmental 
Protection’s permitting process, and transpor-
tation issues. 

Member Councils  
& Committees (Continued)
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In April, Senator Gary LeBeau (D-East Hartford) 
and Rep. Selim Noujaim (R-Waterbury), co-chairs 
of the Legislative Manufacturing Caucus, met 
with the council to update members on caucus 
activities and discuss the status of several  
manufacturing bills.

Monday Morning Group
Government affairs experts and executives 
from businesses, trade associations, and 
chambers of commerce confer weekly on 
Monday mornings during the legislative  
session to review events at the Capitol and 
state agencies and plan strategy.

Small Business Advisory Council
Led by council chair and CBIA Board member 
Kim Sirois Pita, founder of Kim Pita Peaces, 
CBIA’s Small Business Advisory Council met to 
review the results of the CBIA/Blum Shapiro 
2013 Survey of Connecticut Businesses and 
hear an overview of current human resources 
laws from Kenneth Plumb of Lazarek & Plumb 
LLC. Council members also discussed legisla-
tive issues to be included in CBIA’s 2014 
Government Affairs Agenda.  

The council also met at The Pita Group in 
Rocky Hill, for a discussion with Rep. Gail 
Lavielle (R-Wilton), ranking member of the 
Commerce Committee, about the need to 
improve Connecticut’s economic performance 
and promote business and job growth. CBIA 
staff presented the results of the New 
England Economic Partnership’s biannual  
economic forecast, expressing concern about 
the state’s poor showing in various national 
business climate rankings. 

In May, the council met to discuss 3D printing 
solutions, common HR and employment prob-
lems, the CT20x17 campaign, and bills passed 
during the 2014 legislative session. 

Taxation and Finance 
Committee
Under the chairmanship of Charles Lenore,  
partner in the law firm of Day Pitney LLP, 
CBIA’s tax Committee consulted with our gov-
ernment affairs team, lending expertise that 
guided our advocacy efforts. The committee 
also met with state policymakers—including 
the commissioner of the Department of 
Revenue Services, the chairs of the legisla-
ture’s Finance Committee, and the speaker of 
the house—to share information regarding 
the impact of tax policy on economic develop-
ment decisions.

Workers’ Compensation  
Council
Led by Jack Shea of Electric Boat, CBIA’s 
Workers’ Compensation Council—a group of 
professionals responsible for their companies’ 
workers’ compensation programs—provided 
input into CBIA’s 2014 Government Affairs 
Agenda and informed state legislators and 
regulators about the financial, administrative, 
and claims management implications of pro-
posed changes to workers’ compensation laws. 
The council also represented the business com-
munity before the Workers’ Compensation 
Commission and other state agencies, coor-
dinated diverse groups of business interests 
around public policy goals, and informed 
CBIA about legal decisions that affected 
employers’ workers’ compensation costs and 
claims management actions. This year, the 
council met with State Senator Cathy Osten 
to discuss legislation concerning workers’ 
compensation hospital charges. After legis-
lation was adopted, the council met with 
the chairman of the Workers’ Compensation 
Commission, John Mastropietro, to discuss 
adoption of the required medical fee schedule.
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media 
coverage

1,397
print and online articles featuring CBIA  
on economic issues, workforce development,  
and public policy positions 

1,000
public awareness radio spots 
aired

563 
radio and television reports 
quoting CBIA

In 2014, CBIA cemented its stature as a 
media mainstay on economic and business-
related public policy issues. Regarded as 
topic-experts in areas such as employment 

law, government regulations, and business  
legislation, CBIA staff members regularly appear 
in electronic, broadcast, and print media. 

CBIA press releases, newspaper editorial board 
meetings, events, and interviews generated 563 
television and radio reports and 1,397 newspaper 
articles. 

In addition, CBIA maintained a weekly radio spot 
on WGCH in Greenwich and a monthly radio 
interview on WDRC in Hartford. 

We also regularly contributed articles, op-ed 
pieces, surveys, and comments on the state’s 
monthly jobs report to the Connecticut media, 
including weekly opinion articles in the Fairfield 
County Business Journal and monthly articles in 
the Hartford Business Journal.

CBIA Executive Vice President Joe Brennan discusses business  
legislation with members of the media at the State Capitol.
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45 
days of outdoor advertising  
including billboards and bus signs

14 
newspapers featured CBIA  
public awareness advertising

600
Business Minute radio spots 

CBIA Public Awareness  
Advertising
CBIA’s 2014 public awareness advertising centered on making Connecticut 
more economically competitive. 

Part of the effort involved promoting the CT20x17 campaign (see Page 10),  
a multiyear effort to move Connecticut into the top 20 states for business 
by 2017. Advertising included: 

• Ads in 14 newspapers 

• 45 days of statewide outdoor advertising, including bus signs in 
Bridgeport and billboards along interstate highways in Hartford, New 
Haven, and Fairfield counties

• Two weeks of statewide radio advertising in April

CBIA Business Minute
This year marked the 25th anniversary of CBIA’s Business Minute, a 60-second 
radio spot airing Monday through Friday on WTIC AM in Hartford and WICC 
AM in Bridgeport. Using in-house technology, CBIA produced Business Minutes 
featuring experts on topics such as economic trends, public policy, and HR 
issues. This year’s guests included: 

• Bonnie Del Conte, president of CONNSTEP, on women in manufacturing

• Dr. Nick Perna, economic advisor to Webster Bank, on Connecticut’s  
economy

• Jennifer Schramm, workplace trends and forecasting manager at the 
Society for Human Resources Management, on the top HR issues for 2014
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32
HR/safety news digests sent 

8,500
member telephone inquiries answered 

4,004 
attendees at CBIA’s annual meeting,  
conferences, workshops, seminars, and   
webinars 

Products, 
Programs & 
Services

CBIA’s products, programs, and services help 
Connecticut companies compete and respond to 
an ever-changing economic and regulatory envi-
ronment. For CBIA members, help is never more 

than a click or phone call away. 

OSHA Region I Assistant Regional  
Administrator James E. Mulligan delivers  
the opening keynote presentation at  
CBIA’s 2014 Safety & Health Conference.
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14
compensation and benefit, employee opinion, 
and custom surveys of 504 companies and 
106,116 employees conducted 

12 
economic and public policy surveys of  
Connecticut businesses, with 2,900  
businesses reporting 

HR Hotline Telephone 
Consulting

I’ve been using CBIA’s telephone consult-

ing service for over seven years now. 

When I call, I’m able to speak to someone 

right away, and I receive valuable direction 

on handling situations that come up with 

our employees. I prefer speaking with someone rather than 

searching online for information. It gives me the opportunity to 

discuss the situation, and I get best-case scenario options. It is so 

beneficial to receive input on something I may have a question 

about, particularly in cases where I think I know the right course 

of action but want to ensure that it won’t run afoul of any laws or 

regulations. When I call CBIA, either I’ll learn that what I was 

thinking was correct and why, or I’ll find out that there’s a better 

way to handle the situation and why. The consulting service has 

been an extremely valuable resource for me. 

Karen Wetherell
Director of Human Resources

Global Help Desk Services

Rocky Hill
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Human Resources & Safety 
Management
HR Hotline Telephone Consulting 
CBIA’s experts fielded approximately 8,500 member phone 
inquiries on a wide range of issues, including:

• Unemployment and workers’ compensation

• Wage and hour laws

• Medical marijuana and its impact on workplace drug testing 
programs

• Sensitive employee issues, such as terminations and sexual 
harassment

• Federal healthcare reform

• Compensation and benefits strategies

HR Surveys
Our human resources surveys provide members with market-
place data on executive compensation, benefits, and personnel 
policies. This year we conducted 14 surveys of 504 companies 
and 106,116 employees.

Publications & Software
Our HR publications and other resources—available in our 
online store (cbia.com/store)—provide guidance on a range of 
legal and compliance issues. Our most popular items are the 
CBIA Poster Compliance Kit and CBIA Employee Handbook 
Software. Throughout the year, CBIA News magazine and our 
HR eNews and Safety & Health eNews kept members informed 
about workplace trends, new laws, court cases, and workforce 
development assistance.
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Professional Development  
& Networking
CBIA members gained fresh perspectives on important topics 
in human resources while networking with their peers at our: 

• Conferences on human resources, health, and safety

• More than 20 workshops, seminars, and roundtables  
covering employment law essentials, sexual harassment 
prevention, compensation and benefits, and OSHA  
compliance

• Timely new programs covering healthcare reform, 
Connecticut manufacturing, and the new Globally 
Harmonized System (GHS) standards

On-Site Training 
CBIA saved members time and money by conducting training 
at their facilities for more than 750 employees. Topics included:

• Sexual harassment prevention 

• Basic employment law principles

• Family and medical leave

• Drug and alcohol abuse prevention and intervention for 
supervisors

Online Training
CBIA’s convenient HR webinars allowed attendees to get the 
latest information right from their PCs or mobile devices.  
Our 2014 webinars: 

• Financing Options Available to Your Company

• Job Descriptions: Best Practices

• Dealing with Dysfunctional Workplace Behavior

• Wage and Hour Update

• Terminating Employees: the Dos and Don’ts

Our management team recently 

attended a CBIA onsite training 

session on sexual harassment 

prevention here at our facility in 

Somers. After a very informative, 

eye-opening session, the team 

came away with a whole new perspective on what is and 

what is not harassment and how to conduct themselves when 

faced with these issues. Great job, CBIA!

Suzanne Wargo 
Human Resources Manager

Conval Inc. 

Somers
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Economics & 
Public Policy
CBIA’s economic and public policy 
surveys and programs provide 
insights into regional and state-
wide business profitability, risk, job 
creation, workforce development, 
and regulatory and legislative pri-
orities. Together with these issues, 
our programs and reports exam-
ined Connecticut businesses’ 
involvement in and views on credit 
availability, transportation, the 
economy, and manufacturing  
workforce needs, providing a 
means to assess—and address—
the state’s business and economic 
climate and help set our public 
policy agenda.

Conferences
More than 1,500 business execu-
tives, state regulators, legislators, 
and other policymakers attended 
CBIA conferences to learn about 
Connecticut’s manufacturing  
sector, transportation and energy 
infrastructure plans, its business 
climate, the state and national 
economies, and where recovery 
stands.
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Above: Ernest N. Hayden, CISPP, CEH, Executive Consultant, 
Securicon, gives the afternoon keynote presentation at What’s 
the Deal: 21st Century Energy in October.

Facing page, top: Dr. Eric S. Rosengren, President & CEO, 
Federal Reserve Bank of Boston, addresses attendees at CBIA’s 
Economic Summit & Outlook in January.

Facing page, bottom: Manufacturing Innovations Panel at Made 
in Connecticut: 2014 Manufacturing Summit (left to right):  
Paul Marvel, Assurance Practice Leader (Philadelphia region), 
McGladrey LLP; Curt Cameron, President, Thomas Hooker 
Brewing Co.; Kelli-Marie Vallieres, PhD, President & CEO, Sound 
Manufacturing Inc./Monster Power Equipment Inc.; Jeffrey J. 
White, Partner, Robinson & Cole LLP (moderator). 



Surveys & Reports
CBIA provides members, government leaders, 
and the media with information on business, 
economic, and state fiscal trends. Our quarterly 
CBIA/Farmington Bank Credit Survey showed 
steady improvement in credit conditions all 
year long. We also conducted and reported on 
many other surveys, including:

• 2014 CBIA/BlumShapiro Survey of 
Connecticut Businesses

• Connecticut Transportation Survey

• CBIA Quarterly Economic Survey 

• Survey of Connecticut Manufacturing 
Workforce Needs

Supporting Family 
Business
CBIA continued to expand its programming to 
support and grow the state’s thousands of 
family-owned businesses. Sponsored by First 
Niagara Bank, Cohn Reznick LLP, and Reid and 
Riege PC, the program offers business leaders 
a forum for discussing and solving problems, 
such as succession planning, legislative issues, 
ethics, and more. CBIA’s Survey of Family 
Businesses also revealed the challenges, con-
cerns, and growth prospects for this vital sector 
of Connecticut’s economy. In addition, CBIA’s 
Family Business eNews kept the conversation 
going on some of the top issues of the day.

Family business programs and events included:

• cBia’s Family Business celebration, an event 
recognizing the accomplishments and contri-
butions of Connecticut’s family-owned enter-
prises and their employees

• Family Business Success: A Case Study of 
Leadership’s Role, a workshop where family 
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business executives and managers  
analyzed a case study to identify  
solutions to some of the most vexing 
family business issues.

• Family Business awards. In collaboration 
with the Hartford Business Journal and 
the Fairfield County Business Journal, 
CBIA assisted in judging and recognizing 
Connecticut’s top family businesses

Group Purchasing 
and Member 
Discounts
CBIA Energy Connections
For over 15 years, CBIA Energy Connections 
has provided members with the most efficient 
and effective electricity and natural gas 
purchasing processes available. More than 
600 companies now purchase their electricity 
and/or natural gas through CBIA Energy 
Connections. Over the past year, member 
companies purchased over 800 million cubic 
feet of natural gas valued at approximately 
$5.2 million and 500 million kilowatt hours 
of electricity valued at approximately $38 
million.

Member Discounts
CBIA’s Member Discounts program (cbia.
com/discounts) gives our members more 
buying power and steeply reduced prices  
on products and services they need to run 
their businesses. Members saved thousands 
of dollars on office supplies, employee  
background checks, document shredding, 
industrial cleaning services, and other  
products and services.
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Experts say that by 2020, 70% of jobs in Connecticut will require some 
educational experience beyond high school—especially in rapidly grow-
ing technology-based industries.

Because the 21st century economy demands a higher level of educational 
achievement, CBIA’s Education Foundation continues to lead efforts to make 
sure a quality education is available to all Connecticut residents and that 
businesses have access to the talent they need. 

This year, our efforts included:

• Closing the gap between education and employment by bringing  
students, teachers, and guidance counselors together with employers 

• Helping particularly fast-growing industries identify, recruit, and train the 
talent they need

• Narrowing the state’s academic achievement gap and bolstering students’ 
skills by increasing their proficiency in STEM (science, technology, engi-
neering, and math) subjects

• Advising Connecticut’s higher education system on ways of more effectively 
preparing talent for a globally competitive economy

Building 
connecticut’s 
Workforce

1,027
Students attended manufactur-
ing and STEM careers expos

95 
Employers partnered with 
CBIA to conduct school-to-
career activities

22
Employers helped develop a  
Transportation, Distribution,  
and Logistics Workforce  
Partnership

54
Employers provided  
input to the Planning Commission 
on Higher Education
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32
Inner city youth honed their 
employability skills at a  
week-long, employer-led 
academy

37 
Guidance counselors  
participated in workshops  
promoting manufacturing  
careers

252 
Technical high school  
students conducted  
environmental and energy audits 
of their schools

29

20
Teachers participated  
in summer externships  
at Connecticut  
manufacturers
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Blue Ribbon Future
CBIA’s Education Foundation is chairing a blue-ribbon state commission that is devel-
oping a plan to ensure Connecticut’s colleges and universities prepare talent for the 
21st century economy. The Planning Commission for Higher Education aims to increase 
postsecondary educational attainment, more closely align academic programs with 
the workforce needs of employers, and ensure that higher education is affordable. 
Importantly, the group has involved employers in the process, along with leaders of 
Connecticut’s two- and four-year colleges, the governor’s administration, and state 
legislators. 

Manufacturing Talent
Manufacturers offer a variety of highly rewarding careers but aren’t finding enough 
qualified talent—a serious problem given Connecticut manufacturing’s growth  
trajectory. 

Getting the word out about career pathways in today’s manufacturing is key to 
unlocking a new generation of manufacturing talent. For several years, CBIA and  
the Connecticut College of Technology’s Regional Center for Next Generation 
Manufacturing (COT-RCNGM) have offered a series of innovative programs introduc-
ing thousands of students, teachers, and guidance counselors to today’s precision 
and advanced manufacturers. CBIA and COT-RCNGM are providing technical assis-
tance to other New England states to replicate these highly successful programs. 

In addition, CBIA and COT-RCNGM addressed the shortage of women in manufactur-
ing by producing You Belong: Women in Manufacturing, a teacher’s guide and DVD, 
which has been very well-received locally, nationally, and in Canada. 

This year we again coordinated a series of student expos, teacher externships,  
and workshops for guidance counselors in Connecticut. We also produced a special 
conference on STEM careers for Norwalk students in conjunction with the Carver 
Foundation of Norwalk.

Careers in Transportation, Distribution, and Logistics
Transportation, distribution, and logistics (TDL) are vital functions to thousands of 
businesses in many Connecticut industries, making a consistently strong pipeline of 
qualified TDL talent in the state imperative.

After managing a successful effort to define the specific workforce needs of 
Connecticut’s energy/utility industry and create training to meet employers’ needs, 
CBIA’s Education Foundation has formed a new partnership to accomplish the same 
goals for the state’s transportation, distribution, and logistics (TDL) sector. 

This new TDL partnership—funded by the Workforce Solutions Collaborative of  



Metro Hartford—includes industry and higher education representatives working 
together to define potential career pathways and develop strategies to attract and 
retain qualified employees.  

Green Jobs
CBIA is managing a pilot Connecticut Clean Trades Program in five technical high 
schools to spark students’ interest in green careers. This public-private partnership 
is funded and supported by Energize Connecticut with Connecticut Light & Power, 
United Illuminating, and the Connecticut Technical High School System. Curriculum 
support comes from the American Forest and Park Association’s Project Learning 
Tree, supported by the Connecticut Department of Energy and Environmental 
Protection.

This year, students conducted energy and sustainability investigations into their 
schools’ energy efficiency, water quality, environmental quality, waste handling and 
recycling methods, and school site environments. Teams from each school then pre-
sented their findings and solutions at a statewide summit. Plans are for the schools 
to implement students’ recommendations and for a next wave of explorations in 
the students’ communities. 

Preparing the Workforce
Getting a good job is difficult for many young people, especially if they lack the 
communication and professional skills employers expect. 

Over the past four years, we’ve placed more than 125 high school students from 
Hartford’s Academy of Engineering and Green Technology (AoEGT) in internships at 
Connecticut engineering companies, law firms, communications companies, utilities, 
architectural and construction firms, and others. 

Along the way, we’ve also helped students acquire the necessary professional skills 
to transition into the workplace. This year, we held a Youth Employability Skills 
(YES) workshop during students' spring break to sharpen their resumes, help them 
conduct winning interviews, and develop decision-making skills. 

Dozens of volunteers from businesses and community groups led the students in 
the skills-building workshop, funded by United Technologies Corp., AoEGT’s corporate 
sponsor.    

CBIA’s Education Foundation is also working on a new model to find meaningful 
employment for young people who are in the juvenile justice system or who face 
other significant obstacles. Because one of the best deterrents to recidivism is a 
job, the model includes providing solid case management, exposure to the world of 
work, and paid internships. 
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C BIA Health Connections is our nationally-acclaimed,  
private-sector health insurance exchange. For nearly two 
decades, Health Connections has provided thousands of 
Connecticut companies with complete insurance solutions 

that meet the benefits needs of their employees—from health 
insurance to dental, life, and disability insurance. Nearly 4,000 
Connecticut companies participated in CBIA Health Connections in 
the past year. 

Guiding You Through the ACA
The Affordable Care Act (ACA) ushered in sweeping changes to  
the U.S. healthcare system, with many of its key provisions taking  
effect Jan. 1, 2014. Accordingly, CBIA’s multiyear initiative to guide 
Connecticut employers through the ACA’s complexities continued  
in high gear this year.

The ACA impacts employers of all sizes but in very different ways. 
Its complex and evolving rules and regulations posed considerable 
challenges for larger employers, but the law’s mandated changes to 
rating rules, benefit plans, employee communications, and more had 
an even greater impact on small businesses. Small businesses in 
every state were affected differently due to the unique nature of 
each state’s small-group insurance regulations.

To help CBIA member companies understand the impact of these 
changes on their employees and businesses, CBIA led more than 20 
sold-out ACA conferences and workshops for insurance agents and 
employers throughout Connecticut. These interactive presentations 
moved beyond broad regulatory concepts to provide practical infor-
mation attendees could use immediately. 

In all, more than 2,000 business leaders participated in CBIA’s ACA 
programs last year. 

employee  
Benefits
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New CBIA Health Connections Plans,  
Same Flexibility 
Beginning Jan. 1, 2014, all small-employer benefit plans on the market 
were required to conform to new regulations under the ACA. To prepare 
for that change, we crafted a set of CBIA Health Connections plans 
that fit within the ACA’s regulatory framework and provide cost-saving 
opportunities for employers. This new set of plans continues to offer 
the flexibility that allows each employee to choose a carrier and benefit 
plan—the hallmark of CBIA Health Connections. Throughout 2014, 
Health Connections participants converted to these plans, which have 
been a resounding success—helping attract new business and retain 
existing customers.

Following last year’s expansion of CBIA Health Connections to include 
Aetna as a participating carrier, we announced the addition of Harvard 
Pilgrim Health Care this summer, giving the program four insurance 
partners: Aetna, ConnectiCare, Harvard Pilgrim, and UnitedHealthcare/
Oxford. Plans through Harvard Pilgrim became available to new and 
renewing customers on July 1, 2014.

Continued investment in systems and technology remains critical to 
our future success. We successfully implemented multiple system 
enhancements throughout the year to meet new ACA-mandated  
functional requirements. In addition, work continued on new capabilities 
to support our agent distribution network and meet the future needs 
of our insured members. These efforts include the 2015 targeted 
release of online employee benefit-election capabilities.

Insurance Services
COBRA & State Continuation Administration: CBIA COBRA and state 
continuation administration continues to help employers maintain  
compliance with evolving healthcare regulations. CBIA handles all the 
administrative details, including required notifications, billing, premium 
collection, and payment to carriers. More than 2,800 CBIA Health 
Connections members are enrolled in this no-cost benefit. 

HRA Administration: CBIA provided no-cost HRA (Health Reimbursement 
Arrangement) administration for more than 100 member companies 
enrolled in CBIA Health Connections. By implementing an HRA with a 
corresponding Health Connections plan, members achieved immediate 
savings in their healthcare costs.



Additional Benefits
CBIA Healthy Connections Wellness Program: Our 
free wellness program, CBIA Healthy Connections, 
incents employees (and employers) to become 
more engaged in health and wellness, with the 
goal of optimizing the health and overall well-
being of each employee. This program, available 
to all CBIA Health Connections participants, has 
more than 430 participating companies.

Workers’ Compensation Insurance: The CBIA 
Comp Services workers’ compensation program is 
available to member manufacturers of metal, 
plastics, and electronic products. This valuable 
self-insured program includes integrated loss 
control, managed care, and claims administration 
services. Surplus is returned to members through 
lower rates and experience refunds. The program 
currently has 200 participating companies.

CBIA Retirement Plans: This program brings cost-
effective retirement plans to small and midsize 
members through Voya Financial (formerly ING). 
Currently 3,000 employees from more than 80 
companies participate, with $159 million in invested 
assets.

CBIA Home & Auto Insurance: A no-cost benefit 
program for employers, CBIA’s Home & Auto 
Insurance program enables member companies 
to offer their employees high-quality, competi-
tively priced personal insurance products provided 
through Travelers, Safeco, MiddleOak, and 
Progressive. More than 110 employers participate 
in this members-only program, representing over 
$1.3 million in written premium.
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Our enrollment in 

CBIA’s Health 

Connections  

insurance program 

was smooth and  

hassle-free.  

In addition to  

providing a cost-effective insurance option to 

our company, CBIA has the value-added services 

that made choosing it a very easy decision. 

CBIA’s focus on health promotion and wellness 

and its outreach to our employees helped  

support and build on our corporate culture of 

addressing each employee’s overall well-

being—mind, body, and spirit. We’ve also taken 

advantage of several of the excellent and 

affordable HR webinars that CBIA offers to help 

us stay current on state and federal regulatory 

requirements. We expect to have a mutually 

beneficial relationship with CBIA for a long time 

to come.

Donna R. Galluzzo, Ph.D.
President and CEO

HMS Healthcare Management  

Solutions Inc.

Wallingford
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E. Clayton Gengras III    
President   
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Cynthia S. Gondek    
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ACT Group   
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John A. Green    
President & CEO    
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West Hartford
  
Jason M. Howey
President
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New Britain

Keith Hubert    
Office Managing Partner    
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Peter F. Hurst, Jr.    
CFO    
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Stratford
  
Neal J. Keating    
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KAMAN Corp.    
Bloomfield

Richard A. Laurenzi    
President    
Prospect Machine Products Inc.    
Prospect
  
William W. Lee   
President & CEO    
The Lee Company    
Westbrook

William P. Lennon    
Vice President, Engineering & 
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Electric Boat Corp.    
Groton
  
David Lewis    
President and CEO    
OperationsInc LLC    
Norwalk

Stephen L. Lewis
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Thomaston Savings Bank
Thomaston
  
John B. Lynch, Jr.    
Managing Partner    
Robinson & Cole LLP   
Hartford
  
Mary C. Manfredi    
Finance Director    
CSC    
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David R. McHale
Executive VP & Chief 
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Northeast Utilities
Hartford
  
Sheryl L. McQuade
Senior Vice President & 
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Berkshire Bank–CBT Region
Hartford

Kim Sirois Pita    
Founder    
Kim Pita Peaces    
Rocky Hill
 
David V. Ring    
President, New England 
Region, Managing Director, 
Enterprise Banking    
First Niagara Financial Group Inc.    
New Haven
  
Eddy W. Rodriguez
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Penmar Industries Inc.
Stratford

Thomas S. Santa    
President & CEO    
Santa Energy Corporation    
Bridgeport
  
Robert D. Scinto    
Chairman    
R.D. Scinto Inc.    
Shelton
  
Joe Singh    
President    
PCC Technology Group LLC    
Bloomfield
   
Michael J. Soltis
Office Managing Shareholder
Jackson Lewis P.C.
Stamford

Christopher J. Stephens, Jr.   
Senior Vice President, Finance & 
Chief Financial Officer     
Barnes Group, Inc.    
Bristol

Craig L. Sylvester
President & Managing Partner
Reid and Riege P.C.
Hartford

Martha R. Temple    
President, New England Region    
Aetna    
Hartford

Jeffrey J. Tengel    
Senior Executive Vice President,    
Commercial Banking    
People’s United Bank    
Bridgeport
    
Johnna G. Torsone
Executive Vice President & CHRO
Pitney Bowes Inc.
Stamford

Stanley A. Twardy, Jr.    
Managing Partner    
Day Pitney LLP    
Stamford
  
Chris Ulbrich    
Chief Operating Officer    
Ulbrich Stainless Steels & 
Special Metals Inc.    
North Haven

Joseph R. Voelker
Senior Vice President, Human 
Resources
Stanley Black & Decker
New Britain

Richard H. Wheeler    
President    
Capewell Components Company 
LLC    
South Windsor
  
Michael R. Wise    
President    
ConnectiCare Inc.    
Farmington
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Christian L. DiPentima
President
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